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The attention economy
In Law Firms

Capture mindshare, build trust, drive differentiation and results at scale.

socialive.us



Lawyer expertise in social, . v -vss omenc

® t t e Attorney presence online drives credibility and trust, not just
snhackable video is vital
e Partners who show up on social build stronger connections
with clients and stay top of mind
e 92% of professionals trust firms more when partners are
active on social

In today’s trust economy, partners and attorneys who show up online shape the firm's perception,
build credibility, and strengthen relationships with clients.

02 Reputation and reach

e 71% of consumers are more likely to procure services from a
firm with socially-active leadership

e |eadership posts outperform brand accounts — 90% of
top-engaged posts were from the managing partner

03 Real-time leadership

e Platforms like LinkedIn and X give leaders control of their
narrative and build their personal brand in real time

e Social posts from leaders often get more reach than
traditional media statements




What we are hearing
from leaders across

Law Firms

Law firms must navigate a fast-changing landscape and rising expectations
around visibility — building trust by showcasing attorneys and connecting with

both clients and talent.

Keeping pace in a shifting market

Law firms must keep pace with change — and how
they show up in the market.

e Legalissues are shifting faster than ever
e Modern marketing demands visibility — putting
attorneys front and center as thought leaders

Building trust remotely

In a profession grounded in risk, regulation, and
relationships — trust is everything.

Clients seek radical transparency
Visible leadership builds confidence
Consistency reinforces authority and reliability

Breaking through the noise

Audiences are inundated with info — breaking
through requires speed, clarity, and purpose.

Time is tight — must quickly earn attention
Simplicity cuts through legal complexity
Clear, relevant messaging drives action



A shift is happening Meet your audience where they are.

{ 1]
Why “always-on ot gt ion oo s
snackable video
i S e S S e nt i a I f 0 r Short. Real. Actionable. :25522'5&?0 works because it's short, real, and
Law Firms R R

From clients to attorneys, short-form video drives
impact and your peers know it.

Scale brings the payoff Scale brings the real payoff — because it turns
individual actions into enterprise-wide impact.

From organic reach to deeper trust, every layer of scale
multiplies results.

Your peers are doing it Your peers are already doing it — empowering
managing partners, directors, and senior leaders to
create short-form, on-brand and compliant video to
maintain valuable client relationships.

It's fast, relatable, and built for how people engage today.

Wiliam Jehnson

- Pardlemd



Client spotlight -
Partner thank you -

Testimonials -

New product releases -
Client success stories -

Tips and tricks *

PROSPECTIVE CLIENT
AWARENESS

CLIENT ADVOCACY

SNACKABLE VIDEO FOR:

Client lifecycle

NEW CLIENT
ACQUISITION

CLIENT
EXPANSION

CLIENT ONBOARDING

* Welcome - Quick walkthrough - Top 3 Things to do first

“Trends and insights”
“Myth vs. Fact”
“Event highlight”

+ “Webinar promo”
+ “Research promo”

* White paper promo”



Team spotlights -

ASSOCIATE & PARTNER
RETENTION

TOP TALENT

Innovation stories - ATTRACTION

DEIl initiatives in action -

SNACKABLE VIDEO FOR:

Skill snapshot (soft skill) - Attorney lifecycle

TOP TALENT
RECRUITMENT

ASSOCIATE & PARTNER
DEVELOPMENT

Peer to Peer training -

What to expect from training -

NEW HIRE
ONBOARDING

* Welcome from your team -+ What to expect week one - Meet your buddy

Culture highlights
“Why | joined”

Inside our ERGs

* Video job listings
+ “Day in the life"
- Department highlights



prefer videos less
than 2 minutes vs. longer formats

Stay top of mind for clients
with easy to digest insights

use social video
from industry experts to inform
buying decisions

Attract new clients and engage
current ones with expertise

94% of employees prefer video
microlearning over long training
SEeSSIiONS (eLearning Industry)

+ LEARNING & DEVELOPMENT

Increase team productivity
with microlearning


https://digitalmarketinginstitute.com/blog/how-to-use-short-form-video-in-digital-marketing
https://www.marketingweek.com/social-video-influencing-b2b-buyers/
https://elearningindustry.com/bite-sized-learning-future-of-elearning

Short. Real. Actionable.



Make it short. Optimize for mobile.

You have 8 seconds. That's how long today’s digital
audience takes to decide what is worth their time.

Keep videos short Optimize for mobile viewing
Drive deeper engagement with concise content Meet the clients and attorneys where they are
e Short-form video (under 2 mins) gets o are on mobile, make it
(Sprout Social) mobile first. (vidico)
e Videos under 60 seconds have the highest e Vertical video fits the scroll and drives up to

completion rates at (Eirework) (Google)



https://sproutsocial.com/insights/short-form-video/#:~:text=Short%2Dform%20video%20statistics%20speak,5%20billion%20monthly%20active%20users.
https://firework.com/blog/short-form-video-statistics
https://vidico.com/news/video-consumption-trends/
https://support.google.com/google-ads/answer/9128498?hl=en

Make it real. Make it authentic.

People trust people more than brands. Overly
scripted, polished videos often feel corporate
and inauthentic.

75% of people trust industry experts more than corporate brand marketing
Humans make a first impression in 50 milliseconds

Authentic voices spark emotional connection and humanize the message

from peers and
experts more than
corporate-produced
content.”

— Edelman



https://dsmn8.com/blog/executive-social-media-impact/
https://research.google/blog/users-love-simple-and-familiar-designs-why-websites-need-to-make-a-great-first-impression/

Make it measurable. Add a CTA.

Short-form video pulls audiences in and motivates them to take the next step

Client engagement and attorney expertise
e Watch a short clip on social SHORT VIDEOS + CTA:

e Register for a webinar active clients

e Book a meeting
VIDEO JOB POSTS:

Talent attraction and applications _ .
applications

e Check out the company
e Learn about the job role

: EMPLOYEE STORIES & TESTIMONIALS:
e Apply for the job

engagement
Employee productivity and retention
e Read the newsletter VIDEO COMMS, ONBOARDING & TRAINING:
e Watch the all-hands retention, productivity

e Complete the training module


https://wisernotify.com/blog/call-to-action-stats/
https://resources.careerbuilder.com/small-business/recruitment-videos-boon-for-small-business
https://www.postbeyond.com/definitive-employee-advocacy-guide/
https://brandonhall.com/the-great-onboarding-how-social-and-collaborative-learning-can-create-rapid-alignment/

Your peers are creating
snackable video and driving
results at scale
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PARTNER THOUGHT LEADERSHIP:

l DLA PIPER

DLA Piper partners record short-form videos on LinkedIn to promote long-form

thought leadership on trends in the real estate industry and other capability areas.

Sheppard

LEGAL INSIGHTS AND REPORTS: Mullin

Sheppard Mullin creates snackable video on legal insights, partner discussions
and reports. One example is a partner talking about “Employee Use of GenAl:
Chat GPT and Beyond,” discussing the legal implications of generative Al in the
workplace.

Akin Gump

STRAUSS HAUER & FELD LLP

ATTORNEY STORIES OF PRO BONO WORK:

Akin employes snackable videos to communicate their commitment to pro
bono work. These short clips feature attorneys discussing meaningful projects
and illustrates the culture the firm fosters, attracting candidates who value
social responsibility

“DAY IN THE LIFE" EMPLOYEE VIDEOS:

Shasman

SHEARMAN & STERLING

Shearman & Sterling has incorporated snackable video into their recruitment
strategy. By featuring attorneys discussing their experiences these videos offer
prospective candidates a genuine glimpse into the life of the firm.

Lowenstein
Sandler

Lowenstein Sandler creates snackable video highlighting the firm's
entrepreneurial spirit and innovative approach to legal practice. By featuring
partners discussing cutting-edge cases and the firm's dynamic culture, these
video attract forward thinking clients and candidates.

INNOVATION STORIES:

(1)

TIPS AND TRICKS: WILSON M RPAY

Wilson Murphy records quick tips and tricks around trademark laws. Examples
include “How to Make Money from Your Registered Trademark” or “Common
Reasons a Trademark gets rejected”.



This is how your peers are getting results

Innovative law firms use these strategies to create snackable videos that engage users and drive real business value.

- Keeping it short Videos under 2 min = (Sprout Social)

@ Being authentic over avatars or animation (TechSmith)

ﬂ Going vertical (Vidico) — vertical gets 10—20% more conversions (Google)
<~ Adding a CTA = more CTA views & clicks (Firework)

] Using captions — captions boost reach & SEO (Verizon & Publicis)

#\ Empowering employees Employee shares = (Ambassify)


https://sproutsocial.com/insights/short-form-video/#:~:text=Short%2Dform%20video%20statistics%20speak,5%20billion%20monthly%20active%20users.
https://www.techsmith.com/2024vvspdf.html
https://vidico.com/news/video-consumption-trends/
https://support.google.com/google-ads/answer/9128498?hl=en
https://firework.com/blog/short-form-video-statistics
https://www.nexttv.com/news/mobile-videos-often-watched-without-audio-study-finds
https://www.ambassify.com/blog/employee_advocacy_statistics

In summary

91 Law Firm challenges

Complex & rapidly changing landscape

e Law firms must navigate a
fast-changing landscape and rising
expectations around visibility — building
trust by showcasing attorneys and
connecting with both clients and talent.

Reaching & engaging audiences

e Reaching stakeholders is hard — getting
them to engage is even harder.

Shortened attention spans

e You only have 8 seconds to capture

92 Snackable video is a must

Short, authentic video cuts through the
noise, fosters trust, and drives action
across the entire organization.

RECRUITMENT

e Captivate clients with snackable
expertise

e Retain and engage current and new
clients with always-on video

e Attract and empower top attorneys

Bonus:

SEO algorithms now favor short video,
leading to enhanced discoverability,
increased engagement, and amplified
social reach.

Without snackable video, you're missing a key market shift in engagement.

03 How your peers are winning

What snackable content do top firms
produce?

e Legal tips series

e Attorney testimonials

e Community initiative highlights
e Partner messages

e Market trends

e Attorney stories

Sheppard S hoaws
Mullin DLAPIPER  « ommmesrenme
Akin Gump E Lowenstein @
STRAUSS HAUER & FELD LLP sa“dler WILSON MURPHY

LAW

p4 Scale is crucial

Multiply your impact using employee
advocacy.

Viewers want content produce by your
lawyers and partners, not your firm.

e Reach 561% more viewers
(EveryoneSocial)

e Gets 8x more engagement (Ambassify)

e Viewers are 3x more likely to trust info
when shared by experts (Edelman)



https://everyonesocial.com/blog/what-is-employee-advocacy/
https://www.ambassify.com/blog/employee_advocacy_statistics
https://www.edelman.com/insights/four-trust-building-principles-2023

